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Date:




July 24, 2017
Regarding:
2017 B Resort Non-Refundable Offer
Effective Travel:

           August 1 – December 21 2017
	2017 NON REFUNDABLE OFFER 



	2017 Travel Season
	NON REFUNDABLE 
	CUT OFF

	08/01/17 – 12/21/17
	$60.00
	3 Days


*Rates are based on Chic (standard) rooms.  Chic guestroom featuring two queen-sized. Room also features Blissful Beds®, B Hotels and Resorts® Signature Bedding. Located on 1st and 2nd floor. Captivating (deluxe) Tower rooms are available for an additional supplement of $10.00 per day, plus tax, and Stunning (deluxe, highest floors) Tower rooms are for an additional supplement of $20.00 per day, plus tax.

Single – Quad, rates are net, non-commissionable. They do not include city and/or state taxes currently 12.5% per room, per night. 
The above rates are for FIT’s only – Group rates are quoted upon request.  
All miscellaneous services will be charged a la carte and will be shown on the individual folio duly itemized. 
2017 BLACKOUT DATE 

August 4- 5, September 24-28 AND October 2-4 

	PACKAGED RATES AND MARKED –UP RATES


1. The rates provided in this F.I.T. Net Confidential Rate Agreement are for the sole purpose of sale by Company via a traditional wholesale distribution system.  Locally negotiated net wholesale rates are provided by the Resort hereunder for the contractual term subject to the condition that such net rates must be distributed either as a “Packaged Rate” or as a “Marked-up Rate”.  Net FIT room rates are solely for use by companies and organizations that have entered into this Agreement with the Resort.  

2. FIT net room rates, whether used in an opaque package or as a marked-up rate are not transferable or assignable to any other company, organization, distributor or third party including, but not limited to, any electronic internet, online distribution system, consumer website or Global Distribution System (GDS). 

3. To qualify as a “Packaged Rate”, the rate must be sold as part of a packaged travel product that includes sufficient additional (non-Resort) components such that the cost of the total package is at least 50% more than the Resort net rate.  In no event shall “Packaged Rates” be sold as a hotel-only product.  

4. To qualify as a “Marked-up Rate”, the rate must be sold at a mark-up to the net rate such that the marked-up rate is not less than the rates for the applicable inventory that are then publicly available to the consumer via the B Resort & Spa, Lake Buena Vista branded web site.  For the avoidance of doubt, a mark-up of at least 25% over the net rate will be deemed to satisfy the preceding requirement.  

5. With respect to both “Packaged Rates” and “Marked-up Rates”, Company shall not advertise that it has the “lowest prices available” for B Resort & Spa, Lake Buena Vista room inventory. 

6. The rates provided under this F.I.T. Net Rate Agreement must never be exposed or sold to the consumer or the general public, and may incorporate the participation of a retail travel agent.  Providing net or discounted room rates directly to a consumer constitutes a violation by Company of this F.I.T. Net Rate Agreement.  If Company is found to have violated any provision of this clause, this F.I.T. Net Rate Agreement shall be immediately terminated by the Resort, upon delivery of written notice of termination to the Company, and Company shall indemnify the Resort against any and all losses incurred thereby as a result of any violation of the B Resort & Spa, Lake Buena Vista Best Rate Guaranty policy caused by such violation (including, without limitation, any rate discounts required to be granted to consumers and a $50 processing fee per room night for each such violation).

7. Company agrees that all of its agreements (whether written or oral, referred to as the “Third Party Agreements”) with any travel agents, OTAs or other third parties (collectively, the “Third Parties”) concerning the Resort shall include the preceding paragraph, or language substantially to that effect.  Company further agrees that the Resort is a third-party beneficiary of this contractual provision in the Third Party Agreements, with the right to enforce same directly against any Third Parties.  Company shall include a provision to this effect in its written or oral contracts with Third Parties pertaining to the Resort.

    ACCEPTED AND AGREED TO:                                                            InSite Lake Buena Vista LLC
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          ______________________________
   

             By: _______________________________
       (Signature)


          
      
                           Aimee DellaRocco
       Print Name:__Simon Hilton_______                                                 Tour and Travel Sales Manager
      Title:  _Head of Product _________                                                  Date:_____________________________                                              
      Date: _24th July 2017 ______________       

B Resort & Spa, Lake Buena Vista
1905 Hotel Plaza Boulevard, Lake Buena Vista Florida 32830
Phone 407-828-2828
www.BResortLVB.com
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